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Cachet
cachet.me

Cachet provides a trustee data 
layer between gig economy 
platforms and financial  
services providers aggregating 
across platforms to enable 
businesses like insurance 
companies to sell better priced 
and personalised coverage.

Offr
offr.io

Offr uses secure and 
transparent bidding technology 
for the property industry 
providing a swift digital 
experience for property 
transactions on a smartphone.

Docsumo
docsumo.com

Docsumo provides intelligent 
workflow automation for 
financial services companies  
to save back office costs  
by up to 70 per cent through  
document data capture, 
analytics and fraud detection.

Oper Credits
opercredits.com

Oper Credits is a  
software-as-a-service solution 
that helps lenders digitise 
mortgage processes from 
contact to contract.

Inspektlabs
inspektlabs.com

Inspektlabs uses  
inspection-as-a-service 
software to automate  
photo- or video-based 
inspection of any asset using 
artificial intelligence.

The Accountancy 
Cloud
theaccountancycloud.com 

The Accountancy Cloud is a 
challenger accountancy service 
offering cloud-based software 
to automate bookkeeping.

EquipmentConnect
equipmentconnect.co.uk

EquipmentConnect is an  
asset finance marketplace 
hosting equipment vendors  
and funders that offer small 
businesses access to lease 
finance, resale and lifecycle 
management of assets.

Pryml
pryml.io 

Pryml uses software that  
allows data scientists to deploy 
machine learning models  
and pipelines onto data  
that cannot be disclosed 
externally due to regulations 
and privacy concerns.

Muse Corporation
getmymuse.com

Muse Corporation is a cash  
flow management tool  
offering small business owners 
working capital analytics and 
access to invoice finance.

Toucan
usetoucan.com

Toucan is a digital service  
for banks to protect their 
financially vulnerable 
customers by providing tools 
for carers that are in line with 
new emerging regulations.
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Established in 2014, the Barclays Accelerator, powered by Techstars, 
is one of the industry’s leading FinTech Accelerator programmes.

It is an intensive 13-week programme designed to fast-track the  
next generation of fintech businesses, while also bringing innovation  
and application opportunities to Barclays. 

With help from Barclays, Techstars and a team of high-level mentors,  
participating companies aim to evolve their business propositions  
and solve problems at the cutting edge of fintech. The programme 
operates from our global Rise, created by Barclays, workspaces. 

We’re delighted to showcase our 2020 London class, graduating on  
21 April, as part of UK FinTech Week and we encourage you to contact  
us at BarclaysAcceleratorpoweredbyTechstars@barclayscorp.com  
if you would like to learn more about any of the companies. For more  
information on the programme, please visit barclaysaccelerator.com.  

 1,500+
companies apply to the 
programme each year

200+
mentors from Techstars, 
Barclays and our wider Rise 
ecosystem support the startups

 170+
startups have successfully 
graduated from the Accelerator

Find out more about our 
Accelerator companies and 
our latest news by visiting 

barclaysaccelerator.com 
#BarclaysAccel
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A R T I F I C I A L  I N T E L L I G E N C E

Artificial intelligence needs to explain 
itself in order to earn the trust and 
confidence of both companies and their 
customers, says Hani Hagras,  
Chief Science Officer at Temenos

During the 1980s 
and 1990s, 
artificial 
intelligence (AI) 

was a concept that 
featured in many science 
fiction movies – one that 
was often used to instil 
panic and depict a future 
dystopia where humanity 
struggles at the whim of 
advancing technology. 
Fast forward to today and 
we find ourselves living in 
a new era defined by data; 
and one in which AI is 
already playing a major 
role across many sectors. 

This evolution has come 
about thanks to our ability 
to efficiently store, organise 
and analyse data, and has 
been further compounded 
by the internet of things 
(IoT), which provides yet 
more data and information 
about our everyday lives. 
Essentially the availability 
of data, and our ability  
to leverage it with higher 
powered and cheaper 
computing, has changed 
the game. 

More and more people 
have come to realise  
the value that AI can  
bring to an increasingly  
data-rich world. Despite 
this, a new need is 
emerging as consumers 
question how trustworthy 
AI really is: the need for 
Explainable AI (XAI).

After all, how can people 
trust the insights and 
decisions provided by  
AI systems if they do not 
understand the process 
that underlies them and 

cannot access the data that 
determines them?

If AI is not transparent, 
can we really be sure  
that these decisions are 
accurate and not biased? 
This is an important 
question that needs  
an answer and it’s one  
that XAI technology can  
help address.

We have recently seen 
some of the world’s leading 
companies come under the 
spotlight amid accusations 
of ‘AI bias’. Perhaps the 
most high profile of these 
cases came to light recently 
in relation to some credit 
cards, where it was alleged 
that men were receiving  
10 to 20 times higher credit 
ratings than their wives. 

The resulting outcry  
led to an investigation  
by the New York State 
Department of Financial 
Services. Outside of the 
financial industry, other 
major players have also 
come under scrutiny for 
using biased AI systems.

If we consider the fact 
that most companies today 
work with ‘black box’ AI 
systems, it’s not surprising 
that many consumers 
today don’t fully trust AI 
yet. This scepticism is more 
than justifiable too, when 
you consider that these 
opaque AI systems rely  
on data, learn from each 
interaction and can thus 
rapidly accelerate poor 
decision-making if fed 

Looking ahead, we can 
expect to see the role of 
XAI grow from strength  
to strength. Not only as it 
supports the seamless and 
hyper-personalised user 
journeys today’s consumers 
expect, but because it 
delivers the critical 
data-driven insights 
necessary to win the  
trust of consumers and 
regulators alike. In short, 
XAI is no longer a ‘nice to 
have’, but a ‘must-have’.  

corrupt or biased data. 
These black box systems 
also leave the end customer 
in the dark, doing nothing 
to instil trust in the 
technology. Compounding 
the problem, most 
companies don’t usually 
have the privilege of 
finding out that their AI is 
biased until it’s too late.

The solution to all this is 
‘white box’ XAI systems 
which explain in plain 
language how the software 
operates, how decisions have 
been made and are able to 
answer follow-up questions 
aimed to maximise the 
customer’s wellbeing.

Transparency is key  
to building trust and by 
explaining how and why 
certain decisions have  

provided by XAI 
technology to improve  
his or her situation,  
while the company can 
leverage the additional 
customer information  
to suggest products or 
services that are better 
suited to a particular 
customer or even launch 
entirely new business lines. 

In addition to added 
transparency, XAI models 
are built around causality. 
This means they can  
be easily analysed and 
augmented using human 
intervention, rendering 
them fairer and safer to 
deploy as imperfections 

risk, wealth management 
and even financial crime 
risk assessments. Other 
important applications of 
AI include robo-advisory, 
intelligent pricing,  
product recommendation, 
investment services and 
debt collection. 

From a regulation 
perspective, there is also  
a lot to gain in the era of 
Open Banking and the 
second Payment Services 
Directive (PSD2), as there  
is a real need to provide  
a framework in which  
the vast amounts of data 
being shared can be used to 
provide customer-centric 
solutions. As a result, we 
should anticipate more 
stringent regulations  
in the future focused on 
ensuring AI algorithms do 
not apply bias and remain 
as transparent as possible.

Trust and 
transparency:
The future of AI

If AI is not transparent, can we
really be sure that these decisions
are accurate, and not biased? 

About Hani Hagras
Hani is Chief Science 
Officer at Temenos, 
which provides software 
to financial institutions, 
of any size, anywhere 
in the world.

been made, XAI can help 
both customers and 
companies understand 
what they need to do get  
a different outcome. In 
practice, this could mean 
turning a rejected loan or 
mortgage application into 
an acceptance. 

XAI creates win-win 
scenarios for both the 
company and the customer. 
On one hand, the customer 
can use the insights 

can be ironed out 
incrementally over time. 
These XAI platforms are 
unique in that they do  
not solely rely on data but 
are in fact elevated by the 
human experience. 

In the banking industry 
alone, the potential that 
XAI has to improve the 
customer experience is 
massive. Important 
decisions are already  
made today by AI on credit 


